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- : » Assess existing tools and conduct
ObJECtIVe #1 needs assessment

' - » Development of business tools, market analysis,
ObJECtIVE #2 risk assessment, and impact modeling

. . * Providing training on business planning,
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Objective #1

Assess existing tools and conduct needs

assessment
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Objective #2

Development of business tools, market analysis,

risk assessment, and impact modeling
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Objective #3

Providing training on business planning,
financial health, and strategic marketing
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Objective #4

Work with board members to
disseminate outputs

“Economics and
Marketing” portal on
Aquaculture
Information Exchange

Clearinghouse for Publicly available
resources and outside of the
Information research team
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Need for updated, comprehensive
economic/marketing tools for aquaculture
Provide business data and instruments
Empower farmers to make their own
decisions
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